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Promotional literature for the AW-27 does not exist because Scott simply referred to it as a special version of their Full Range High Fi-
delity Receiver.  The only known original Scott reference to an AW-27 is a letter to a potential AW-23 customer upselling the AW-
27.  From Scott's perspective it was not a unique model of receiver, it was simply an AW-23 with the volume range expander integral to 
the tuner chassis.  It is likely that the AW-27 was supplied when customers ordered the AW-23 with the volume range expander.  This 
would have been less costly for EH Scott Radio Laboratories to build and more practical for the customer to use than and AW-23. 

SOLVING (UNRAVELLING) THE E.H. SCOTT ALLWAVE 27 MYSTERY by David Wilson  

I have always been interested 
in the history of the things I 
collect. Scott radios are noth-
ing new to my radio-
collecting world. Over the 
years I’ve owned a Philhar-
monic Beam of Light con-
sole in the Warrington cabi-
net, sold it, and I acquired an 
Allwave 15 in an Acous-
ticraft cabinet a couple years 
ago. It’s a great performing 
radio. It’s too bad all that 
beautiful E.H. Scott chrome 
is in a cabinet turned against 
the wall. As a member of the 
New Mexico Radio Collec-
tors Club, I’ve had the good 
fortune to be able to spend 
some time listening and 
comparing many of these 
great E.H. Scott models, 
owned by our members, to 
the McMurdo Silver models, 
and even the Zenith Strato-

spheres in my collection. 
As many of you know, my 
professional background is 
in advertising and public 
relations, so I also have real 
interest in the marketing 
efforts that went into selling 
these great chrome chassis 
radios. 
  
I recently posted some of 
my findings on an E.H. 
Scott Internet blog to help 
get feedback from the 
blog’s large base of mem-
bers who collect Scott radi-
os. I was hopeful some of 
these members could help 
me understand one of E.H. 
Scott’s obscure models, the 
Allwave 27. I’ve learned 
from the site’s Forum and 
E.H. Scott Archives sec-
tions several things about 

(Continued on page Four) 
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AllWave 23 power amplifier on 
the bench, distortion 0.75% at 
35 Watts harmonics all even 
mostly 2nd, 2017 specs in 1935 

 

Garrard RC-1 
record changer in 
the Ravinia cabi-
net 

Allwave-27 front 
control panel 

E.H. Scott Baby Quaranta or Allwave-27 with 
Garrard RC-1 record change in Ravinia cabinet 
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The NMRCC Meeting August 13th, 2017 

Sunday was hot outside but cool in the 
QueLab. Chuck Burch, auctioneer took on 
the sale items and sold them, well he 
bought many items too. A 7S2XX Zenith 
Chassis went for nothing, a nice General 
radio capacitance tester too, two 1937 Phil-
co sold at good prices for Philcos. A Preci-
sion tube tester that worked well sold. A 
Kenwood FM tuner went cheap as did 
empty tin boxes. A like-new Army code 
transmitter sold. And you couldn’t give 
away a Philco 78 RPM radio record player 
from the Bing Crosby era of the ‘40s. 
 
I did a radio repair session with the full 
process, starting with the tools, the testing 
of tubes, changing capacitors so that the 
radio looked factory and was safe, resistor 
testing and the alignment.  
~Richard Majestic 

NMRCC Officers for 2017 

• David Wilson: President 

• Mark Toppo: Vice President 

• Richard Majestic: Treasurer 

•  open Secretary 

• open Membership 

• Ron Monty Director 

• Ray Truijillo Director 

• John Anthes Director 

• John Hannahs 

• Richard Majestic: Newsletter Editor 
(President pro-tem) 

NMRCC 2017 MEET-
INGS 

 
September 10th Un-
usual devices to stump 
the experts 
October 15th Fall 
Picnic (Wilson’s) Field 
Trip to Goddard Hall-
Klipsch NMSU 
November 12th Lit-
tle known radio man-
ufacturers 
December 10th Hol-
iday party (Toppo’s)  

 
 



 Three 

 

Finished repair, working well and safe 
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Sparton 558 Sled 

 

this radio. 19 Scott Allwave 27 radios have been 
discovered and recorded to date. There are no 
known Allwave 27 Scott promotional ads, bro-
chures, owner’s manuals, or factory schematics 
known to exist at this time as well, which makes 
this radio even more intriguing. Because of the 
lack of information on this rare 1936 radio, it’s 
become an enigma to the radio-collecting world. 
In my additional research, I have also learned 
new information from reading through the Scott 
Archive newsletters and reviewing a newsletter 
article on the production of the Zenith Strato-
sphere on another site. 
  
There are several interesting events that leading 
up to the E.H. Scott Allwave 27 coming onto the 
scene in 1936.  In 1935, E.H. Scott had stepped 
up the company’s marketing efforts around the 
introduction of their Allwave 23 receiver in Au-
gust 1935 and their ultra high-end, custom-built 
Quaranta hi-fi system, shown to the public for 
the first time at the company’s grand opening of 
their listening salon in Rockefeller Center late 

(Continued from page One) 1935. 
It is worth pointing out that in 1935, E.H. Scott’s only 
real competition in the custom-built radio market 
came from the company’s established rival the 
McMurdo Silver Company which was marketing 
their McMurdo Silver Masterpiece IV at the same 
time as the Allwave 23.  Also, 1935 was the Zenith 
Radio Corporation’s first full year of marketing their 
new entry into the custom-built chrome chassis mar-
ket with their 25-tube, 1000Z Stratosphere radio re-
ceiver. Zenith did not get their less-expensive 16A61 
and 16A63, 16-tube chrome Stratosphere radios to 
market until the fall of 1935. I learned from Martin 
Blankenship’s fascinating story on the Zenith Strato-
sphere, published in the 2007 issue of the AWA Jour-
nal. As Scott went into full promotion mode during 
the 1933-34 Chicago World’s Fair, it was E.H. 
Scott’s success with their Allwave 12 Deluxe in April 
1933 that sent the President of Zenith, Commander 
McDonald, into motion to direct his company to de-
velop custom-built radios to compete in this new seg-
ment of the radio market. In a memo to his senior 
staff, McDonald complained that he was tired of at-
tending Chicago social functions only to hear E.H. 
Scott radios being talked up as the world’s finest ra-
dio. Zenith engineers were ordered to their drawing 
board to come up with a series of custom-built radios 
to compete with E.H. Scott’s best radios. Approxi-
mately 20 months later, Zenith would ship their first 
1000Z for sale on December 15, 1934, just missing 
any real opportunity of capitalizing on the Christmas 
selling season, the time when radio sales were at their 
highest sales period of the 
year. This missed oppor-
tunity for Zenith led to a 
slow, flat-footed  start for 
their Stratosphere custom 
radio line.  
 
A year after the introduc-
tion of the Zenith Strato-
sphere line in December of 
1935, the E.H. Scott Com-
pany would open their New 
York City listening salon in 
Rockefeller Center, where 
there was a captive popula-
tion of 100,000 people, 
many of whom had well-

(Continued on page Five) 
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Zenith Stratosphere 1000Z radio 
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paying jobs during the depression.  The salon 
was set up for the demonstrate of their all 
new Scott Full Range High Fidelity Receiver 
(Allwave 23) receiver model in the many dif-
ferent custom cabinet styles. Also, Scott had 
on display one of their custom built 40-tube 
Quaranta hi-fi systems. Once again, like in 
1933, Scott had a big marketing push going 
on to promote their newest High Fidelity All-
wave receiver. The impressive Quaranta on 

display 
made for 
good pub-
licity, set-
ting Scott 
in a 
league far 
above 
their com-
petitors 
going into 
1936. 
  
In April 
of 1936, 
Scott 
would in-
troduce 
their All-

wave 27 model at about the same time they 
opened their West Coast listening studio/
salon and service laboratory in Los Angeles. 
During this opening, a California customer’s 
40-tube E.H. Scott Quaranta was on display, 
like at the New York salon opening. At this 
opening, Allwave 23 models were on display 
and most likely the Allwave 27 was as well, 
because they were introduced in April of 
1936 according to the Clark, King and Po-
land’s “E.H. Scott Collectors Guide.” Scott 
had his third Quaranta being assembled in his 
LA studios lab, which he showed to his visit-
ing guests, according to their May 1936 
Newsletter. The new Studio/Salon was strate-
gically located near the upscale West Holly-
wood - Beverly Hills districts. According to 
the newsletter, the Scott grand opening was 
well attended by Hollywood directors, pro-
ducers, and actors. These Hollywood elites 

were part of Scott’s target audience and the 
company’s highly focused marketing strategy to 
sell their newly expanded higher-end custom 
built hi-fi radio systems, which went beyond 
marketing their regular Scott Allwave 23 radio 
sets.  Interestingly 
enough, one of these 
rare Allwave 27 
shows up in Scotts 
January 1937 Scott 
Newsletter on a page 
titled, “IN THE FIN-
ER HOMES YOU 
WILL FIND 
SCOTT.” On that 
page is an Allwave 27 
in a Ravinia Grande 
cabinet shown to be in 
the home of Holly-
wood actress Winnie 
Lightner. Interesting-
ly, this is the only 
time an Allwave 27 is shown in the Scott News-
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48-tube E.H. Scott Quaranta radio 

E.H. Scott Full Range High Fidelity Receiver 
or AllWave-23 option Jensen A-12 speaker 
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letter that I was able to find. 
  
With all of this said, my questions to members on 
the E.H. Scott blog were as follows: Are their any 
other images or mentions of the Allwave 27 in 
Scott Newsletters like the Winnie Lightner All-
wave 27? It looks like Allwave 27 was created by 
Scott as an up sell in 1936 from Allwave 23 if a 
customer wanted more bass performance and a 
built-in volume expander. It is also possible that 
the radio was marketed in newly created Scott lis-
tening salons on the East and West Coasts plus 
their original Chicago salon and factory. This 
could explain why there is no Scott promotional 
material on the Allwave 27 in existence at the 
time. If there were promotional materials, they 
were not wildly circulated like on the Allwave 23. 
Scott may have only sent letters to salon customer 
leads. Marketing directly like this could have been 
Scott’s way of putting more of a tailored, custom-
built touch for these wealthier clients that they 
were trying to target with their salons. 
 
At Zenith, they had produced a very high-end bro-
chure produced for their 1000Z Stratosphere, with 
tissue overlays, a glued-in, real color photograph 
printed on paper stock that would rival the most 
expensive wedding invitations. The only 1000 Z 
brochure I’ve ever seen is the one I own. Zenith 
sent out letters with photos for the Stratosphere 
just like Scott did. Maybe Scott did the same for 
their Allwave 27. 
  
One of my goals by posting on the E.H. Scott blog 
site was to see if any of the members had any 
Scott correspondence in their collections that 
mentions the Allwave 27 that could help shed any 
light on the subject on how this Allwave 27 were 
promoted to customers.   
 
E.H. Scott blog-site member and major Scott col-
lector Norman Braithwaite posted the following to 
my questions: “Promotional literature for the AW-
27 does not exist because Scott simply referred to 
it as a special version of their Full Range High 
Fidelity Receiver.  The only known original Scott 
reference to an AW-27 is a letter to a potential 
AW-23 customer upselling the AW-27.  From 
Scott's perspective, it was not a unique model of 

receiver, it was simply an AW-23 with the volume 
range expander integral to the tuner chassis.  It is 
likely that the AW-27 was supplied when customers 
ordered the AW-23 with the volume range expand-
er.  This would have been less costly for EH Scott 
Radio Laboratories to build and more practical for 
the customer to use than and AW-23 with separate 
expander.  Going from recollection, sometime 
around late summer or fall of 1937 after the Phil-
harmonic was introduced as Scott's flagship model, 
the price of the basic Full Range High Fidelity Re-
ceiver was increased.  It is quite possible that at 
that time the EH Scott Radio Laboratories was of-
fering the remaining AW-27 chassis only.” 
 
Braithwaite makes some interesting points in his 
post and reveals the existence of a letter up-selling a 
potential Allwave 23 customer to an Allwave 27 
radio. Norman is an engineer and is coming from 
engineer’s point of view. There are some differ-
ences in the Allwave 23 and 27; the Allwave 27 has 
the volume expander built into the tuner and the 
amp to make it more user friendly, the tuner is the 
same tuner use in the 40-48-50-tube Quaranta that 
includes two green tuning eyes like found on the 
Scott Philharmonic models produced in late 1937. 
The Allwave 23 came with a 12” Magnavox speak-
er and the Allwave 27 came with a new 15” Mag-
navox speaker, giving added bass, both radios with 
two 5” Jensen tweeters. 
 
I’m a marketing and public relations guy and I be-
lieve Scott was trying to evolve their company to a 
higher competitive level at a time when the industry 
giants like Zenith were starting to compete in the 
custom-built segment of the radio market. Scott’s 
new East and West Coast salons and the introduc-
tion of the custom built-to-order 40-48-50-tube 
Quaranta hi-fi systems along with the Allwave 27 or 
(Baby Quaranta) hi-fi system was Scott’s response 
to the growing competition coming from Zenith and 
old rival McMurdo Silver.  
 
We also learn from Norman Braithwaite’s Scott 
blog post that the upsell Allwave 27 or their 
“special version of their Full Range High Fidelity 
Receiver” mentioned in his letter was offered in the 
Ravinia Grande with a Garrard RC-1 automatic 
turntable and a Presto Model D compact record cut-
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ter for $995. Keep in mind 
that an Allwave 23 in the Laureate Grande cabi-
net (like Richard Majestic owns) priced out at 
the time for: 
 
AW-23:                       $179.50 (Discount 
price) 
Expander:                    $  35.00 
2-tweeters:                    $  16.00 
Laureate Grande:          $125.00 
Total                             $355.50 
 
Upgrade an Allwave 23 to almost an Allwave 27 
level would cost the following: 
 
RC-1 turntable:           $ 97.50 
Presto record cutter:   $400.00  
Rivinia Grande upgrade dif. $ 73.50  
Total upgrade options:   $ 571.00 
 
AW-23 w/upgrade cost:       $906.50 
 
So, the cost for the upgraded Allwave 23 is just 
under $100 less than the Allwave 27. I think 
what was going on here with the AW-27 is that 
there was some appeal for the more affluent 
Scott buyer to have the same-looking tuner in a 
similar-looking cabinet, instead of the large 
Quaranta with the same automatic turntable and 
Presto record cutter that Scott was promoting in 
their newsletters. If prospective buyers did not 
have the budget or the space for the massive 
Quaranta set up, then the AW-27 package was 
also pitched in the letter, with the Ravinia 
Grande cabinet with turntable and cutter made a 
lot of sense for that buyer. It gave the look and 
feel of the larger Quaranta for $1,500 to $2,000 
less. That’s right, the large Quaranta hi-fi sys-
tems listed for $2,5000 to $3,000 in 1937.  I 
think what we were seeing in 1936/37 with these 
Scott high-end custom-built radios was the birth 
of the hi-fi component systems.  
 
The story continues: Tune in next month to our 
newsletter as I find out more on the rare and sel-
dom-seen E.H. Scott Allwave 27 . 
 
~David Wilson 
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E.H. Scott Full Wave High Fidelity Receiver or 
Allwave-23 in Laurette Grande cabinet 
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The New Mexico Radio Collectors Club is a non-profit organization founded 
in 1994 in order to enhance the enjoyment of collecting and preservation of 
radios for all its members. 

NMRCC meets the second Sunday of the month at The Quelab at 680 Haines 
Ave NW , Albuquerque NM Tailgate sale at 1:00PM meetings start at 2:00 
pm.  Visitors Always Welcomed. 

 
NMRCC NEWSLETTER 

THIS PUBLICATION IS THE MONTHLY NEWSLETTER OF THE NEW 

MEXICO RADIO COLLECTORS CLUB. INPUT FROM ALL MEMBERS 
ARE SOLICITED AND WELCOME ON 20TH OF THE PRECEDING 

MONTH.   RICHARD MAJESTIC PRO-TEMP NEWSLETTER EDITOR, 
SEND ALL SUBMISSIONS IN WORD FORMAT, PICTURES IN *.JPG 

FORMAT TO: RMAJESTIC@MSN.COM 
 

N E W  M E X I C O  R A D I O  

C O L L E C T O R S  C L U B  

New Mexico Radio Collectors Club 
Richard Majestic (Membership inquiries) 

5460 Superstition Drive 
Las Cruces  NM  88011 

E-Mail: ronmonty@comcast.net 
Phone: 505 281-5067 

E-Mail: rmajestic@msn.com 
Phone: 575 521-0018 

FOR INFORMATION CHECK THE INTERNET  

http://www.newmexicoradiocollectorsclub.com/  
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Looking for that 
super collectable 
radio from  
 

Sparton 
Thomas 
Crosley 
Walmart  
 

Well stop look-
ing any further 
Amazon has this 
Beauty for You 


