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March 12th—Old tube boxes, radio books  
and KOB History program 

These are the collectors that have surpassed healthy collecting behavior and are considered hoarders. When a collection 
becomes hoarding is when it also becomes pathological. Hoarding is pathological because it interferes with living a normal 
daily life. Differences between collecting and hoarding are clear.  

The Radio Collector    by Richard Majestic 

E 
verybody collects something. 
Whether it be photographs of a 
family vacation, ticket stubs from 
ballgames, souvenirs of trips, pic-

tures of one’s children, or their report cards 
or those who collect “junk” (pack-rats) and 
dispose of it at neighborhood garage sale. 
 
On the more recognized side of “collecting,” 
it does seem that growing up we all collected 
something we turned into a hobby. It could 
have begun with baseball cards, marbles, 
stamps or listening to Jean Shepard on the 
radio at midnight when a teen. Then it moved 
on to antique books, Longaberger baskets, 
state quarters or Atmos clocks or in my case 
collecting old radios. 
The ‘golden age of Radio’ may be history, 
but collecting antique radios is still a very 
active hobby. Whether you’re interested in a 
specific manufacturer RCA, Philco, Zenith, 

Crosley, Emerson, Majestic or a radio style 
Catalin, cathedral or console, there’s always 
a radio that sparks interest. 
 
Collectors  identify antique radios by manu-
facturer and model number, which can in-
clude any combination of letters and num-
bers. If you don't see a manufacturer's name, 
look inside at the chassis, as it may be 
stamped on the chassis or other components. 
Maybe it’s a specific time period or furniture 
style that’s of interest. 
 
The earliest radios were typically bare com-
ponents (glass tubes) mounted on a wood 
board. Later came plain wooden or metal 
boxes, and by the late 1920s, elaborate cabi-
nets designed to look like classic furniture. 
Cathedral and tombstone style wooden cabi-
nets were popular during the 1930s. And Art 

(Continued on page Six) 

Part Two of the Great Depression— 
 
The studios of NBC are reputed to be 
the finest as well as the largest in the 
world, occupying with the offices some 
400,000 square feet and including an 
auditorium studio seventy-eight by one 
hundred and thirty-two feet, three stories 

in height. There are thirty-six studios in 
all, but eight were left unfurnished, pre-
sumably to await the advent of televi-
sion. The experience of the American 
army in Alaska, where an inclusive net-
work of telephone lines was established 
about a generation ago by the govern-
ment to provide communications among 

the scattered inhabitants, only to see it 
fall into disuse with the advent of the 

cheaper short-wave radio, as impelled 
everyone interested in communications 
to study closely the relative value of 
wires and radio.  
 
No cables were laid in 1933 for the sim-
ple reason that international radio cir-

(Continued on page Four) 
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The NMRCC February 12th, 2017 

The February 12, 2017 NMRCC meeting 
was called to order by President David 
Wilson at 1:15 PM.  Visitors from the 
QLAB were introduced to attending mem-
bers. Announcements were made about the 
June group tour and club meeting at the 
Albuquerque International Balloon Muse-
um. The club will pay for the tour fees for 
this group event. President Wilson an-
nounced that member Richard Majestic has 
set up a tour of Goddard Hall, original 
home of KOB AM radio, and a tour of the 
Klipsch loudspeaker Museum also on the 
campus of New Mexico State University. 
Both of these tours will be a part of the 
Fall NMRCC picnic in Las Cruces.  
 
President Wilson reminded members to 
pay their 2017 membership dues. Member-
ship Vice President Mark Toppo discussed 
with members the new dues policy being 
proposed where if a NMRCC member 
pays their dues for the upcoming year by 
December 31st dues would be $15.  If 
members pay their dues in the first quarter 
of the year their annual dues would be $20. 
Dues will go up to $25 after March 31st.  
 
We had three wild card presentations at 
our meeting this month. John Hannahs 
presented his working vacuum tube art 
display. Don Menning show the group a 
few things including a vintage wood box 
once thought to housed the “Fat Man” 
atomic bomb detonator.  John Anthes 
showed us a very early one-tube Pilot ra-
dio. Members voted John Hannahs the 
“Best of Show” for his very creative work-
ing vacuum tube art display.    
 
Our club received a call early last week 
from a man who was the executor of a 
friends estate. We were told this man col-
lected radios and he wanted to donate his  
friends radios to radio collectors. He found 
us through our club website. Mark Toppo 
and Ray Trujillo met David Wilson at a 
storage locker the day before our 
club meeting to move the donated items to 
the QLAB. The storage locker turned out 
not to have vintage radios, instead it turned 
out to be mostly vintage hi-fi equipment. It 
took over four vehicle loads to move all 
the all the items. 
 
 A big thanks goes out to Mark and Ray 
for moving much of these items to the 
QLAB and helping tag and run the auction. 
Also, a big thanks goes out to Rick Harris 
for his help at the auction sign-ups. 
 
The auction started at 1:30 PM, with over 
150 pieces of vintage hi-fi equipment be-
ing auctioned off in two hours. Major 
name, high-end, hi-fi equipment from 
manufactures like Technics, Fisher, 

NMRCC Officers for 2017 

 David Wilson: President 

 Mark Toppo: Vice President 

 Richard Majestic: Treasurer 

  open Secretary 

 open Membership 

 Ron Monty Director 

 Ray Truijillo Director 

 John Anthes Director 

 John Hannahs 

 Richard Majestic: Newsletter Editor 
(President pro-tem) 

NMRCC 2017 MEETINGS 
 
March 12th Old tube boxes, books 
and KOB History program 
April 9th Code keys, bugs, sound-
ers 
May 21st Spring Picnic  (TBA) 
June 11th Field Trip ABQ Balloon 
Museum, plus Presentation on 
Stratosphere radios and history 
July 9th Early plastic, catalin and 
Bakelite radios 
August 13th Radio repair work-
shop 
September 10th Unusual devices 
to stump the experts 
October 8th Fall Picnic (Wilson’s) 
Field Trip to Goddard Hall-Klipsch 
NMSU 
November 12th Little known ra-
dio manufacturers 
December 10th Holiday party 
(Toppo’s)  

YOUR 2017 NMRCC 
DUES ARE NOW  

PAYABLE $20.00 
THANK YOU TO THOSE 

WHO HAVE PAID 

Crown, Scott, McIntosh, AMC, Sansui 
Quadraphonic, Marantz, Harman Kardon 
Dyaco, Dynakit, Dolby, Advent, Acoustic 
Research and Ohm made this auction one 
of the most interesting and exciting in cub 
ever. Top selling items at the auction in-
cluded a working McIntosh 110 per-amp. 
FM selling for $450, a working Dynaco ST
-70 amp with a matching Dynaco PAS pre-
amp selling for $250 and two sets of Ohm 
Two and Three speakers fetching $230. 
The auction event raised $2,423 for the 
club setting the record for the largest fund-
raising event in NMRCC history. David 
Wilson 
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Sparton 558 Sled 

 

cuits can do almost the same job 
(lacking only the element of secre-
cy), and the prediction is freely made 
that no cables will be laid in the fu-
ture. From the standpoint of both 
radio and cable communications, the 
two leading nations of the world are 
the United States and England. Sev-
eral years ago the latter country uni-
fied its cable and radio systems into 
a worldwide network under govern-
ment auspices. American companies 
in the international radiotelegraph 
field remained competitive, although 
a committee of government experts 
recommended to President Roose-
velt that serious consideration be 
given their unification and coordina-
tion.  
 
There were four communications 
organizations in the U.S.: the Ameri-
can Telephone and Telegraph Co., 
Western Union Telegraph Co., Inter-
national Telephone and Telegraph 
Co., and Radio Corporation of Amer-
ica. Two of them operate internation-
al radiotelegraph circuits--the IT & T 
and the RCA The IT & T. has a radi-
otelegraph subsidiary known as 
Mackay Radio and Telegraph Co., 
which operates radio circuits to a few 
foreign countries, in addition to its 
radio service to and from ships at 
sea. The RCA operates radio circuits 
to about fifty foreign countries, as 
well as its ship-to-shore and ship-to-
ship services.  
 
Expansion of these services was 
somewhat retarded during 1933 due 
to the depression. Mackay, however, 
entered the domestic radiotelegraph 
field in a substantial way in 1933, 
establishing stations toward the end 
of the year in Chicago, New Orleans, 
and Seattle. It already had in opera-
tion stations at New York, San Fran-
cisco, Los Angeles, and Portland, 
Ore., and early in 1934 asked the 
Radio Commission to erect others in 
Kansas City and Atlanta. These sta-
tions are used in collaboration with 
Postal Telegraph, which, like Mac-
kay, is a subsidiary of IT & T. Except 
for its New York-San Francisco cir-
cuit, RCA has remained out of the 
domestic telegraphy field, using the 
Western Union telegraph offices as 
pickup and delivery points for its in-
ternational radio system. In Decem-
ber, 1933, RC A applied to the Fed-
eral Radio Commission for a group 
of ultra-short wave lengths with 
which to establish an experimental 
group of radio stations in New York, 

(Continued from page One) New Brunswick, N. J., Trenton, N. J., 
and Camden, N. J., to develop its 
"picture message" service--a potential 
system of flashing written and printed 
matter in facsimile form between cit-
ies.  
 
If successful, the eastern project may 
ultimately be extended over the whole 
country to furnish a new form of com-
petition in the telegraph field. RCA. 
also planned and secured authority for 
new inland high-speed radiotelegraph 
stations at Boston, Washington, Chica-
go, and New Orleans, projected for 
completion early in 1934. Smaller radi-
otelegraph companies are the Globe 
Wireless Co., operating radiotelegraph 
stations from the west coast, of the 
United States to Hawaii, Guam, and 
Asia; the Tropical Radio Telegraph 
Co., with a commercial service be-
tween certain points in the United 
States and Central American countries; 
the Press Wireless Co., transmitting 
press traffic to South America, Mexico, 
Canada, Hawaii, and Denmark, and 
receiving from Europe; and the Ameri-
can Radio News Corp., a subsidiary of 
the Hearst newspaper interests, trans-
mitting press traffic with stations in 
New York, Chicago, Denver, San Fran-
cisco, Atlanta, and Cuba. 
 
Radiotelephony American Telephone 
and Telegraph Corporation furnishes 
the radiophone links between the Unit-
ed States and Europe and South 
America, with a hookup to Australia via 
England, using both long and short 
waves. The South American key sta-
tion is at Buenos Aires, there operated 
by an I T & T. subsidiary. Something 
like 90% of the telephones of the world 
are said to be within connecting dis-
tance of one another by means of this 
system. Expansion plans embrace a 
powerful station on the Pacific Coast 
for a more direct link with Hawaii, Ja-
pan, and Australia. The AT & T. also 
provides service from ordinary phones 
to those ships at sea that are equipped 
with radiophone apparatus.  
 
Relatively few ships are so equipped, 
however, and the depression undoubt-
edly retarded expansion along this line 
in 1933. The chief users of the short 
waves, other than the maritime and 
international radiotelegraph stations, 
are the amateurs. Possibly due to en-
forced idleness during the depression, 
their ranks increased by nearly 15,000 
during the year ending June 30, 1933, 
bringing their total to 41,555 in the 
United States. Most of the amateurs, 
who tinker away at their radiotelegraph 

and radiotelephone sets, largely home 
made, as a pastime and with no object 
of gain, are members of the American 
Radio Relay League, with headquarters 
in, Hartford, Conn.  
 
Self-regulated, they are not permitted to 
receive compensation for transmitting 
messages, which they do for the mere 
fun of it to see how many other "hams" 
they can contact and how great distanc-
es they can span. The amateurs have 
proved of incalculable value during dis-
asters, when other means of communi-
cation have been swept away and when 
amateurs have quickly set up their 
equipment to handle messages to and 
from the scenes of emergency. There 
were in 1933 nearly 2,000 American-
licensed ship radio stations and 436 sta-
tions aboard aircraft, nearly all using the 
short wave. In addition, the Federal Ra-
dio Commission reported tremendous 
expansion of police services, with more 
than 100 cities having police radio sta-
tions to communicate with cruising 
squad cars, almost all by radiotelepho-
ny.  
 
From an industry that in the peak year of 
1929 retailed some 4,000,000 radio sets, 
69,000,000 tubes, and countless parts, 
making a total sale price of more than 
$842,000,000, the radio manufacturing 
industry (not counting transmission 
equipment for broadcasting or other ra-
dio services, which is produced by a 
small number of manufacturers) fell in 
1932 to a low of 2,620,000 sets and 
44,300,000 tubes, which sold for 
$196,000,000, and in 1933 to 2,100,000 
sets and 40,000,000 tubes (estimated), 
at a value of between $175,000,000 and 
$200,000,000. The depression is given 
as the chief cause for the decline, but 
the fact also remains that the market has 
been narrowed by reason of the im-
mense sales of preceding years. With at 
least every other home in the United 
States having one or more radios, the 
market necessarily approached a satura-
tion point and the radio-set makers and 
dealers had to depend largely on re-
placement sales. 
 
According to the Radio Manufacturers 
Association, there are a few more than 
fifty licensed manufacturers of radio 
equipment--companies holding patent 
licenses from various patent-controlling 
concerns (chief of which is the RCA) to 
enable them to produce modern receiv-
ing apparatus. The number of persons 
employed in the radio manufacturing 
industry in 1933 was estimated at be-
tween 50,000 and 60,000. There are 
many more small, unlicensed radio-set 
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producers, but no statistics are avail-
able as to their number and the ex-
tent of their activity.  
 
Radios for the homes necessarily 
provide the biggest outlet for the ra-
dio-equipment manufacturers. In the 
pre-depression days, the radio in-
dustry rivaled the automotive indus-
try in its alacrity in bringing out new 
models, offering attractive new fea-
tures each year not only in exterior 
design but in technical improve-
ments. During 1933 production lines 
continued with few changes, except 
for the added emphasis placed upon 
the smaller-sized sets which retailed 
at lower costs than console or cabi-
net models. These small sets ranged 
from the popular "midgets" to "cigar 
box" models. The latter type might 
more properly be likened to box 
cameras for their size. Although it is 
well known that the smaller models 
cannot bring in symphonies and mu-
sic with same fidelity as the larger 
models, for several years they have 
dominated the market.  
 
Not only initial set purchases but 
replacements were very largely of 
the smaller models. Decreased pur-
chasing power offset the desire to 
secure programs with the utmost 
fidelity, now made possible by the 
better modern receivers. Radio man-
ufacturers found a rapidly increasing 
market for automobile radios, the 
production of which numbered 
108,000 in 1931, 143,000 in 1932, 
and more than 400,000 (estimated) 
in 1933. Most automobile manufac-
turers have antennas wired in their 
production models and provide a 
source of battery power, so that the 
installation of radios in cars is a sim-
ple matter. A few cars have radios as 
standard equipment. Technical Pro-
gress Specific suggestions as to 
technical progress have been made 
in the preceding sections. The entire 
radio industry in 1933 began to look 
more hopefully toward the ultra-short 
wavelengths, or ultra-high frequen-
cies, for the future development of all 
forms of communications, notably 
television, point-to-point telegraphy, 
and possibly broadcasting. 
 
Marconi's successful experiments, 
announced in January, 1933, in 
sending voice and code along di-
rected paths in the ether, using wave 
lengths as short as fifty-seven centi-
meters (less than three-fifths of a 
meter), stimulated world-wide inter-
est in the potentialities residing in 

such extremely short waves. The pro-
posed RCA "picture message" system 
of sending written and printed matter 
between cities by radio is predicated 
upon the use of wavelengths between 
86,000 and 400,000 (3.5 to .75 me-
ters). These wavelengths are some-
times called micro-waves because they 
normally travel in straight lines of sight, 
like searchlight beams.  
 
They are also normally absorbed when 
they hit the peak of the curvature of the 
earth at the horizon, but RCA claims to 
have perfected a repeater system that, 
in effect, bends the waves so that they 

can travel to the next horizon. Radio and 
Education in 1933, by the National Advi-
sory Council on Radio in Education, is 
one of the most important of the 1933 
publications on radio. The year saw an 
unusually large output of books, pam-
phlets, and articles on all aspects of ra-
dio. The most inclusive bibliography ob-
tainable is What to Read About Radio, 
compiled by Levering Tyson, director of 
the National Advisory Council on Radio 
in Education.  
 
~David Wilson 
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Deco style radios made of Bakelite, Catalin and other early 
resins or plastics like Plaskon, Beetle, etc became popular 
during the 1930s and 1940s. Transistors were introduced in 
1953, displacing tubes and enabling miniaturization, many of 
us grew up with. 
 

Why Do People Collect Radios? 
Collectors, radio collectors are like any other collector of art, 
things of value or memories of the past, both good and bad. 
Radios from the early ‘30s are reminders from the depression 
that maybe your parents or grandparents lived through and 
talked about or possible they saved an expensive radio in the 
day. Sales of radios before the depression sold well and man-
ufacturers introduced many styles and sizes of cabinets. Cat-
alin or Bakelite table radios were inexpensive and allowed 
the consumer to add another radio or two to another room. 
When the depression hit, manufacturers began introducing 
Art Deco designed cabinets, in an effort to look modern and 
stylish and make sales. Not only did these designs attract 
interest and sales, they introduced value in buying a posses-
sion that also entertained. The early to mid ‘30s was a rough 
time for radio manufacturers and many went bankrupt but 
out of that period the best creative designs and best perform-
ing radios were made. 
 
Then the war broke out in Europe and US radio buyers want-
ed to know what the news was and radio supplied the infor-
mation and sales increased. When the US declared war all 
consumer radio manufacturing stopped, used radio sales re-
sulted. The multi-band radios were designed better if it was 
used to receive worldwide broadcasts. 

However, my favorite explanation for the collecting inclina-
tion is it’s "a genetic defect". More likely, collecting is a 
basic human instinct; a survival instinct amplified by eons of 
natural selection. Those of our ancient ancestors who man-
aged to accumulate scarce objects may have been more pre-
disposed to to survive long enough to bear offspring. Even 
today, wealth correlates to longer life expectancy - and could 
any form of wealth be more basic than scarce, tangible ob-
jects? 
 
But more relevant than the reason you happen to collect radi-
os is in seeking them. If you collect - or ever plan to collect - 

anything, your priority should be to develop an honest self-
awareness of your personal ambitions. You might even try to 
predict how those ambitions are likely to evolve throughout 
the remainder of your life. For example, in addition to the 
instinctive preference, the most common reasons people col-
lect things include: 

Knowledge and learning 

Relaxation and stress reduction 

Personal pleasure (including appreciation of beau-

ty, and pride of ownership) 

Social interaction with fellow collectors and others 

(i.e. the sharing of pleasure and knowledge) 

Competitive challenge (eBay bidding) 

Recognition by fellow collectors and perhaps even 

non-collectors 

Altruism (since many great collections are ultimate-

ly donated to museums and learning institutions) 

The desire to control, possess and bring order to a 

small (or even a massive) part of the world 

Nostalgia and/or a connection to history 

Accumulation and diversification of wealth (which 

can ultimately provide a measure of security and 

freedom) 

I belong to the New Mexico Radio Collectors Club, have for 
eleven years. We are a group of active antique radio and 
technical memorabilia collectors who love to talk and show 
off our collections. Our members have extensive experience 
and expertise in repairing, restoring, and estimating the value 
of antique radios. 
 
We have active members throughout New Mexico including 
Las Cruces, Albuquerque and Santa Fe.  We are focused on 
educating ourselves and the public about antique radios and 
of course enjoying the camaraderie.  We welcome non-

The Radio Collector  by Richard Majestic 

              Model 149                                 Model 44  [‘33 Grigsby-Grunow Majestic]  Model 49-B                        Model 194 
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members who have questions about their current or possi-
ble purchasing of an antique radio, to contact us: http://
newmexicoradiocollectorsclub.com/ or stop by one of our 
monthly meetings or email: rmajestic@msn.com  

The Radio Collector  by Richard Majestic 

<Zenith 8G005 TO     ‘36 Sparton 557 Sled                             ‘38 Zenith 9S244 chairside 
——————————————————————————————————————- 
‘34 Grunow 501 ‘33 GG Majestic 59    ‘35 Zenith 809                   ‘35 Grunow 510F battery radio 

‘36 McMurdo Silver Masterpiece V 

‘34 Grunow 450 

‘’38 Majestic Charley McCarthy 

‘33 GG Majestic 463 

‘36 the Scott High Fidelity Imperial Allwave 

http://newmexicoradiocollectorsclub.com/
http://newmexicoradiocollectorsclub.com/
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The New Mexico Radio Collectors Club is a non-profit organization founded 
in 1994 in order to enhance the enjoyment of collecting and preservation of 
radios for all its members. 

NMRCC meets the second Sunday of the month at The Quelab at 680 Haines 
Ave NW , Albuquerque NM Tailgate sale at 1:00PM meetings start at 2:00 
pm.  Visitors Always Welcomed. 

 
NMRCC NEWSLETTER 

THIS PUBLICATION IS THE MONTHLY NEWSLETTER OF THE NEW 

MEXICO RADIO COLLECTORS CLUB. INPUT FROM ALL MEMBERS 
ARE SOLICITED AND WELCOME ON 20TH OF THE PRECEDING 

MONTH.   RICHARD MAJESTIC PRO-TEMP NEWSLETTER EDITOR, 
SEND ALL SUBMISSIONS IN WORD FORMAT, PICTURES IN *.JPG 

FORMAT TO: RMAJESTIC@MSN.COM 
 

N E W  M E X I C O  R A D I O  

C O L L E C T O R S  C L U B  

New Mexico Radio Collectors Club 
Richard Majestic (Membership inquiries) 

5460 Superstition Drive 
Las Cruces  NM  88011 

E-Mail: ronmonty@comcast.net 
Phone: 505 281-5067 

E-Mail: rmajestic@msn.com 
Phone: 575 521-0018 

FOR INFORMATION CHECK THE INTERNET  

http://www.newmexicoradiocollectorsclub.com/  
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